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Primary Times. The UK’s most effective way to reach parents of 4-11yr olds.  

Launched in Bristol in  1989 with 10,000  copies, Primary Times  is a free distribution  magazine targeting  the parents of Primary  School children aged  4 - 11 yrs in the State  sector. Published  seven times a year,  immediately prior to  each school ho liday  plus a ‘back to school’  issue, it is delivered  by reputable  distribution  companies to school  secretaries. Allocated  to individual classes,  it is then taken home  by the children  themselves, where,  our research tells us,  it remains for up to six  weeks.   Supplemented with  editorials on issues  relevant to their  lifestyle, Primary Times  is principally a What’s  on  –  Where to go  –   What to do Guide for  parents who are bound  by the commonality of  their "lifestage" ie  having 4 - 11 yr olds in  full time education.   Fourteen years on, and  somewhat flushed with  success, the magazine  is distributed to  nearly  two  million homes  across 50  regions,  each with its own  indigenous edition run  by local professionals  who have a great  affinity with the region  they serve.  
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Advertising Rates:


Multi-Region and Series Discounts





Primary Times multi-region on-the-page advertising attracts significant discounts on the Primary Times individual rates. We can tailor a package to suit your budget while maximising exposure to a target audience of parents, children and teachers in the geographical area of your choice. For booking 2 to 9 regions - 5% discount, for booking 10 to 20 regions - 10% discount, for booking 21 regions or more - 15% discount. We would give a further discount of 2.5% for booking a series of 2, or 5% when booking a series of 3 or more.





Rate for Inserts


Rates range from £35.00 per 1,000 dependent on number, weight and size. We carry loose or stitched inserts, and there’s a discount structure dependent on number of inserts. Please ring for further details.





Website Advertising & Links


Static advertising, together with hyperlinks, are available on the main site home page as well as on regional pages.











Mechanical Data


Process�
Web Offset�
�
Papers�
52gsm EnsoBrite or 60gsm Norset�
�
Film�
Positive�
�
Screen Ruling�
Colour 120lpi, Mono 100lpi�
�
Bleed�
Any full pages to bleed should allow an


additional 5mm around the trim page size.�
�






AREA (All sizes in millimetres)�
Depth/Width�
Image�
�
Double Page Spread�
297 x 420�
272 x 374�
�
Half Double Page Spread�
135 x 420�
135 x 374�
�
Full Page (recommended max)�
297 x 210�
272 x 187�
�
Half Page Vertical�
�
272 x 90�
�
Half Page Horizontal�
�
135 x 184�
�
Quarter Page Vertical�
�
135 x 90�
�
Quarter Page Horizontal�
�
66 x 184�
�
Eighth Page Vertical�
�
135 x 43�
�
Eighth Page Horizontal�
�
66 x 90�
�
Sixteenth Page�
�
66 x 43�
�









Future Publication Dates 


�
�
�
�
�
2012


May Half Term


Bumper Summer


Back to School


October Half Term


Christmas


�



21st May


9th July


10th September


15th October


19th November�
�
�
�
�
�
Copy Deadline


 The copy deadline is 14 days prior to publication date.











Contact Details�For further information speak to Ceri Lee:


Phone:�
01626 891944        Fax: 01626 891936�
�
Email:�
ceri@razzpublications.co.uk�
�












Primary Times reaches almost 1 in 3 families* who have a


child at Primary School.�


With these statistics, it’s not surprising that the magazine has carried such prestigious advertising clients as: Marks and Spencer, Nationwide Building Society, The English Tourist Board, The Royal Mail, Boots, Comet and Tesco. Primary Times has been featured on BBC Radio 4, BBC Radio Devon, The Daily Mail and Marketing Week and has been commended by�
�
Directors of Education and Members of Parliament for its editorial coverage of educational and community issues. Providing access to such a finely targeted market, Primary Times clearly works for both local and national advertisers. Here is a small selection from satisfied clients:-�
�
�





�





“The response has been


fantastic-we shall book for the


next three years please”


Emma Fisher Direct Sales and Marketing Manager Marks and Spencer.








* Source Government Office of National Statistics Sept 2000








“Despite our own in house


advertising and a national newspaper campaign, a massive 47% of our visitors said they heard about the Festival through Primary Times.”


Jenny Stuart, BBC Radio Children’s


Poetry Festival
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�





“Thanks for a wonderful promotion for our Tiger Adoption Programme – terrific response”.


Celia Nicolls, Zoologist, Care for the Wild, Sussex.
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Primary Times. 


The UK’s most effective way to reach parents of 4-11 yr olds.





Launched in Bristol in 1989 with 10,000 copies, Primary Times is a free distribution magazine targeting the parents of primary school children aged 4-11 years. Published seven times a year, immediately prior to each school holiday plus a ‘back to school’ issue, it is delivered by reputable distribution companies to the schools.      


  Allocated to individual classes, it is then taken home by the children themselves, where our research tells us it remains for up to six to eight weeks. 


  Supplemented with editorials on issues relevant to their lifestyle, Primary Times is principally a What’s On  - What to Do – Where to Go Guide for parents who are bound by the commonality of their ‘lifestage’ i.e. having 4-11 year olds in full time education. 


  Over twenty one years on, and somewhat flushed with success, the magazine is distributed to over 2.6 million homes across 59 regions of the UK and Ireland, each with its own indigenous edition run by local professionals who have a great affinity with the region they serve. 





Primary Times distribution by region 


(as at 19/4/2012)


Region�
Copies�
�
Avon�
68,825�
�
Bedfordshire & Luton�
42,000�
�
Belfast, Co. Down & Co. Antrim


Berkshire�
39,000


63,000�
�
Buckinghamshire & Milton Keynes�
38,000�
�
Cambridgeshire�
34,000�
�
Cardiff & The Vale�
50,000�
�
Cheshire & The Wirral �
50,000�
�
Cornwall�
40,000�
�
Derbyshire�
31,000�
�
Derry City, Co Londonderry, Donegal


Devon (Devon County and Torbay)


Devon (Plymouth)�
30,000


54,000


23,000�
�
Dorset�
50,000�
�
Edinburgh & the Lothians�
40,000�
�
Essex, North & Mid�
42,000�
�
Essex, South & West�
42,000�
�
Fife, Tayside & Central Scotland�
41,000�
�
Glasgow & West of Scotland�
60,000�
�
Gloucestershire�
41,237�
�
Greater Manchester 


Hampshire�
42,000


57,000�
�
Hereford & Worcester�
39,500�
�
Hertfordshire�
53,000�
�
Ireland, Leinster


Ireland, Dublin


Ireland, South�
40,000


50,000


50,000�
�
Ireland, West�
35,000�
�
Kent, East�
34,500�
�
Kent, North & West�
43,000�
�
Lancashire�
40,000�
�
Leicestershire & Rutland�
47,000�
�
Lincolnshire�
60,000�
�
London, East


London, North�
43,000


35,000�
�
London, South East�
48,500�
�
London, South�
40,000�
�
London, South West�
37,000�
�
London, West 


Merseyside


Midlands & Black Country 


Newcastle, Gateshead & Northumberland Newport & Monmouthshire


Norfolk �
50,000


38,000


70,000


75,000


40,000


40,000�
�
Northamptonshire�
32,500�
�
Nottinghamshire�
55,000�
�
Oxfordshire�
39,000�
�
Somerset


Staffordshire & Stoke on Trent�
33,000


40,000�
�
Sunderland & Durham 


Suffolk   


Surrey�
40,000


40,000


45,000�
�
Sussex (East)�
45,500�
�
Sussex (West)


Tees Valley�
44,000


65,500�
�
Wiltshire


Yorkshire, North & Humberside


Yorkshire, South�
35,898


40,000


33,000�
�
Yorkshire, West�
30,000�
�
�
�
�
Total Distribution (59 regions)�
2.602 million�
�
�
�
�
�
�
�
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